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www.imasens.fr Explore the sensorial user experience



" IMASENS

Marketing & Sensory Research

Imasens is a leading market research agency specialized in consumerand sensory research, ,@b"t Im,
. . . . . . . . o
recognized for its innovative qualitative and quantitative approaches. o cln -
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Imasens provides all the insight tools you need to identify the sensory drivers of product Y2,00°

success and to develop greatcosmetic products and packagings.

CosmETIC

Specialized in the cosmetic area since 2006, Imasens helps the most prestigious cosmetic VaLLey
brands to develop winning concepts and products and to validate their efficacy. e

OUR AREAS OF EXPERTISE
INSPIRATION CO-CREATION
Collect of insights, usages, routines Co-creation of concepts, packs
& behaviors & products
IMPLEMENTATION COMMUNICATION
Pack or prototype sensory Evaluation of mix marketing,
& consumer evaluation pack facings & claim wordings
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SOME OF OUR REFERENCES

LOREAL LANCOME U Frmenich ==ISDIN

CHANEL YVES ROCHER

rOocamane COTY KIKO  Givaudan®  waveeroine )

EN PROVENCE BEAUTY, LIBERATED MILANO Pierre Fabre
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INTERNATIONAL SCOPE
Design thinking Online communities
Beauty routines
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°o©® 2 o Ok e Ve Sniff tests
Home use tests

Sensory analysis

: : Implicit measures
Claims & Efficacy tests






